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VICTORIA A. SEITZ
Email: drtorie@gmail.com
(909) 720-3932
EDUCATION:

1987

Ph.D. 

Oklahoma State University, Stillwater, OK
Dissertation: "Patronage Behavior of Nonusers, Users, and Heavy Users 

of Catalogs for Clothing Purchases."

1984

M.S. 

Oklahoma State University, Stillwater, OK
Thesis:  "Clothing Attributes that Influence Mail-Order Choices."

1978

B.S.  

Kansas State University, Manhattan, KS Apparel Design
PROFESSIONAL EXPERIENCE:

Academic
California State University San Bernardino is a Hispanic Serving institution serving the Inland Empire region of 4.5 million people.  The University serves over 20,000 students with 3000 in the College of 
Business and Public Administration.  The Department of Marketing serves over 600 students in Marketing, Sports & Entertainment Marketing, International Business, and Hospitality Management Concentrations.  
2012 – Present


Department Chair
· Chair the College’s Strategic Planning Committee and worked in aligning budgetary decisions with strategic goals. 
· Developed brand identity for College and University and served as co-chair of the University Identity Task Force.
· Involved in Working Groups in developing the University Strategic Plan with focus on building identity and brand value.

· Worked across university entities in developing the logo, theme and media plan, as well as, creative executions for the University’s 50th Anniversary celebration.

· Led department and college in preparation for AACSB team re-accreditation visit as well as implementing assurance of learning measures in the marketing curriculum at the undergraduate and graduate levels.  The College was reaccredited in 2014 and is currently preparing for its next review. 
· Developed a brand identity for the department that included signage, development of collateral materials, 8 alumni videos, advising guides, revision of the website and promotional products as well as community outreach resulting in increased enrollment by 30% in the Marketing program and 27% in the Sports & Entertainment Marketing program. Initiated and developed social media outlets for the department with Facebook, LinkedIn, Pinterest, Twitter and Instagram to build community with alumni, students and faculty.

· Spear-headed program development of the Hospitality Management Program at the Palm Desert campus and moved International Business from Management to Marketing at the San Bernardino campus. 

· Developed an online self-support Certificate Program in Hospitality Management.
· Worked across disciplines and with community and industry partners in developing the Call Center Training program, a self-support certificate program. 

· Hosted fundraising events resulting in endowing three department scholarships. Worked with Alumni in developing an annual scholarship for marketing seniors going for their MBA.
· Oversaw student chapter of American Marketing Association received the top club award for the University as well as wining 3rd in a national competition among American Marketing Association clubs. 
· Initiated and developed in collaboration with faculty, new department guidelines for Retention, Promotion and Tenure.
· Initiated and led department in the reorganization of course offerings eliminating courses and program offerings with low student demand.

·  Recruited and mentored faculty in retention, tenure and promotion endeavors.
· Developed and implemented a Marketing Advisory Board

· Awarded VETI grant of $65,000 along with College funding of $30,000 to develop a collaborative learning environment “The HUB” in the college.
· Leading the department through quarter to semester conversion fall 2020.

2011- Present


Graduate Coordinator
 
· Developed online MBA in Marketing.

· Conducted surveys regarding marketing MBA program and modified course delivery from online to traditional and hybrid.
2008-2012


Online Programs Coordinator
 
· Received the ODL Teaching Award in 2011 for excellence in online instruction.
· Developed online course offerings on image and advertising for a commercial entity.

· Developed first online Marketing Principles course for the Department

1995 - Present


Professor 
1991 - 1995


Associate Professor 
University of North Texas at Denton
1988 - 1991


Assistant Professor


Spring 1989


Interim Division Head

Oklahoma State University

1986 - 1987


Graduate Teaching and Research Associate


1983 - 1985


Graduate Teaching Assistant

Professional
Saks Fifth Avenue, Phoenix, AZ
1981 - 1982


Department Manager


· Streamlined gifts department to be reflective of market needs at Saks Fifth Avenue.

· Managed $2,000,000 business in designer sportswear and a $600,000 gift business at Saks Fifth Avenue.
1980 - 1981


Assistant and Acting Manager
 

Burdines (Macy’s) Department Stores, Miami, FL

1978 - 1980


Fashion Coordinator

· Developed first menswear trend booklet and fashion presentation to management and employees for all Burdines stores (Now Macys)
Frec Baggs Inc., Miami, FL
 
1978 - 1985


Assistant Fashion Designer and Consultant 

1985 – 1987


Syndicated Fashion 





Columnist

RESEARCH
Books
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Refereed Journal Articles

Rizkallah, E. and Victoria Seitz (2017). Understanding Student Motivation:  A Key to Retention in
 Higher Education. Scientific Annals of Economics and Business, 64(1), 45-57.
Seitz, Victoria A. and Nada M. Aldebasi (2016). The Effectiveness of Branded Mobile Apps on User’s 


Brand Attitudes and Purchase Intentions.  Review of Economic & Business Studies, 9 (1), June 


141-154.
Seitz, V., Olesia Mihai, Nobel Morshed, Martin Mattias and Elias Rizkallah (2014). The Influence of

 
Learning and Attitudinal Change: A Cross Cultural Analysis of Green Computing.  Management 

& Marketing: Challenges for the Knowledge Society ,9(2), 239-250.


Ryan, J., Sari Silvanto-Ryan, Victoria Seitz. (2013). The Promotion of UNESCO Biosphere Reserves as



 Tourist Destinations:  A Preliminary Examination of Trends and Implications.  International



 Journal of Business and Globalisation Inderscience, 10(3), 309-324.


Morshed, Khan N. and Victoria Seitz (2011). The Influence of Experiential Exercises on Attitudes



 Toward Entrepreneurship: The Case of Bangladesh.  Review of Economic & Business Studies,



 4(2), 225-233.

Seitz, Victoria, Nabil Razzouk and David Wells (2010). The Importance of Brand Equity on Purchasing



 Consumer Durables:  An Analysis of Home Air Conditioning Systems.  Journal of Consumer


 Marketing, 27(3), 236-242.


Seitz, V., Lupu, O. (2010). Experiential Learning in the Classroom: A Tale Across Two Borders.
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Seitz, V. A. & T. K. Massey, Jr. (1990).  Toward Conceptualizing a Model of Direct Marketing


Response in Consumer Environments.  In B. J. Dunlap (ed.) Developments in Marketing


Science, Volume XIII, Cullowhee, North Carolina: The Academy of Marketing Science, 356-


360.

Seitz, V. A. (1990).  Teaching Direct Marketing: An Experiential Approach.  In P. J. Gordon 


(Ed.) Advances in Marketing, College of Business Administration, Southeast Missouri State & 


Southwestern Marketing Association, 1-4.

Massey, T. & V. A. Seitz (1990).  Gaining Increased Understanding of Consumer Market Segments Via 

Log Linear Analysis of Categorical Data.  In L. M. Capella, H. W. Nash, J. M. Starling, and R. 


D. Taylor (Eds.) Progress in Marketing Thought, Mississippi State, MS: Southern Marketing 


Association, 103-106.
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Seitz, V. & J. Wiener (1988).  Nonusers and users of catalogs for clothing purchases.  Proceedings of 

the Direct Marketing Symposium, (F. Robert Dwyer, ed.). April 27-29, Cincinnati, OH.

Seitz, V. A., J. L. Wiener, & T. Massey, Jr. (1988).  Identifying the fashion conscious catalog shopper.

 Retailing: Its Present and Future, (R. L. King, ed.).  Proceedings of the National Retailing


 Conference, VI, 182-185.

Seitz, V. A. & T. Massey, Jr. (1988).  Assessing the catalog preference among mail order


shoppers of apparel: An empirical analysis.   Retailing: Its Present and Future, (R. L. King,


ed.).  Proceedings of the National Retailing Conference, IV, 205-208.

Seitz, V.A. & G. Sisler (1988).  The influence of personal values on patronage behavior.  ACPTC


 Proceedings: Combined Central, Eastern, and Western Regional Meetings 1988.  Monument,


 CO: The Association of College Professors of Textiles & Clothing, Incorporated, 71.

Seitz, V.A. & G. Sisler (1988).  The salience of brand and credit use on catalog use.  ACPTC 

Proceedings: Combined Central, Eastern, and Western Regional Meetings 1988.  Monument,


 CO: The Association of College Professors of Textiles & Clothing, Incorporated, 44. 

Smallwood, V. (1987).  The influence of clothing interest on catalog buying behavior.  In R. P.


 Lovingood & J. E. Gritzmacher (Eds.), 1987 Annual Meeting Research Abstracts of the


 American Home Economics Association (p. 102).  Bloomington, IL: Meridian Education


 Corporation.

Seitz, V. (1987).  Nonusers and users of clothing catalogs.  In R. H. Marshall (Ed.) ACPTC 

Proceedings: Combined Central, Eastern, and Western Regional Meetings 1987 (p. 8).


  Monument, CO: The Association of College Professors of Textiles & Clothing, Incorporated.

Seitz, V. & D. Branson (1985).  Fashion consciousness and the mail order shopper. Research Abstracts

 (p. 117). 76th Annual Meeting and Exposition, American Home Economics Association.
Presentations
Razzouk, Nabil Victoria Seitz (2002). Nude Recreation in the U.S.:  Deviant Behavior or 


Mainstream Culture.  Presented at Psychological Society of America April 19- 21.

Razzouk, Nabil, Victoria Seitz, and Vijay Kumar (2000).  The Influence of Selected Point of Purchase 


Display Arrangements on Merchandise Selection.  Presented at the 7th International Conference 


on Recent Advances in Retailing and Services Science, July 7-10. Sintra, Portugal.

Erdem, S. Altan, Victoria A. Seitz, and Richard L. Utecht (1999). Toward a Better 


Understanding of International Marketing of Services: Concerns, Concerns, and More 



Concerns. Proceedings of the IBAT 1999 International Conference, July 7-12.

Erdem, S. Altan, Douglas Rusth and Victoria A. Seitz (1999). Vertical Integration in Services 


Marketing and Power: An Exploratory Inquiry.  Proceedings of the IBAT 1999 International 


Conference, July 7-12.

Seitz, V.A. (1999). Consumers' Environmental Sensitivity and Product Choices.  Presented


to the College of Business and Public Administration Faculty Research Seminar, May 7.

Seitz, V.A. (1996).  Direct Marketing of Shopping Centers: The Influence of Ethnic Background


On Intention to Respond.  Presented to the School of Business and Public Administration


Faculty Research Seminar, May 24.

Johar, J. S. & V. A. Seitz (1992).  Managerial Expectations versus Actual Current Practice for


Advertising of Global Village Products in the European Market.  Presentation at the 1992


Association of International Business, Brussels, Belgium, November.

Seitz, V. A. & J. S. (Vic) Johar (1992). Direct Response Advertising of Fashion Products Across

 Europe: A Print Advertising Content Analysis.  Presentation given at the Annual Direct


 Marketing Educator's Conference, Dallas, TX, November 25. 

Seitz, V., L. Kappleman, & T. K. Massey, Jr. (1991).  Another Look at Measuring Involvement. 


Delivered at the Southern Marketing Association Annual Conference, November 7, 1991, 


Atlanta, GA. 

Seitz, V. A. & B. Meeks (1991).  Look Like an Administrator - Quack Like an Administrator. Delivered


 at the Spring Conference on Teacher Education, April 22, Austin, TX.

Seitz, V. (1990).  Power Dressing.  Delivered at the South Central Women's Studies Association


 Conference, Texas Women's University, Denton, TX, March 30. 

Akrasaneee, C. & V. Seitz (1990).  Attitudes of Fashion Majors and Non-Fashion Majors Toward


Apparel Magazine Advertisements. Delivered at the Texas Home Economics Association Annual


Meeting, Dallas, TX, February 22. 

Seitz, V. (1990).  Power Dressing. Delivered as a part of a panel titled "Women and Dress: Myth or 


Reality" University of Texas at Arlington 6th Annual Conference on Women Studies, May 11, 


1990, Arlington, TX. 

Seitz, V. (1989).  Shopping Motives, Involvement and Catalog Preference Regarding Clothing

 Purchases. Delivered at the Texas Home Economics Association Convention, Austin, TX. 

Seitz, V. A. & T. K. Massey (1989).  The Salience of Selected Patronage Attributes for Retail


and Catalog Outlets by Catalog Shoppers of Apparel. Delivered at the In-Home Shopping


Conference, Virginia Tech, June 5-7, Blacksburg, VA. 

Seitz, V. (1989).  Dress for Success. Delivered at the Sixth Annual Assistant Principals Conference,


 University of North Texas, Denton, TX, December 5th.

Seitz-Smallwood, V. (1987).  Salience of Selected Patronage Attributes and Catalog Use. Delivered at


 the Oklahoma Home Economics Association Convention, Chickasha, Oklahoma. 

Smallwood, V. & C. Holland (1986).  Influence of the Feminine Physique on Character Attribution. 


Delivered at the Oklahoma Home Economics Association Convention, Tulsa, Oklahoma. 

Smallwood, V. (1986).  The Influence of Clothing Interest on Catalog Buying Behavior.  Delivered at


 the Oklahoma Home Economics Association Convention, Tulsa, Oklahoma. 

Seitz-Smallwood, V. & D. Branson (1985).  Clothing Attributes Influencing Mail-Order Choices.


 Delivered at the Oklahoma Home Economics Association Convention, Lawton, Oklahoma. 
Contracts, Grants and Sponsored Research

2017 – VETI Technology Grant awarded for development of The HUB, $65,000.

2005 – With Mariana Nicolae, “The Nation of Romania,” Intellectual Life Grant, California State 



University, San Bernardino, $200.
1996 - Micro Grant, CSUSB, "Consumers Sensitivity to the Environment and the Influence


On Product Choices," $200

1995- Mini Grant, CSUSB, "Direct Marketing of Shopping Centers: The Influence of


Acculturation on Intention to Respond."  Status:  Funded $1,197

1994 - Mini Grant, CSUSB, "Ethnic Influence on Consumer Perception of Direct Response 


Advertisements of Self Image Products."   Status:  Funded $1,364

1994 -"Direct Response Advertising of Self-Image Products in the U.S. and European Markets: A 
Content Analysis."  CIBER Grant Program for $3,000.  Status:  Funded.

1994 - Affirmative Action Faculty Development Grant, California State University, San


 Bernardino, "Market Similarity and Advertising Practices for Self Image Projective Products: A


 Print Advertising Content Analysis." Funded: $2,300.

1994 - Affirmative Action Faculty Development Grant, California State University, San


Bernardino, "Acculturation and Direct Purchase Behavior among American Whites, Blacks,


Hispanics and Asians," Funded: $2,100.

1993 - Micro Grant CSUSB, $150.

1992 - Kellstadt Institute for Direct Marketing, DePaul University, $1550, "Direct Response 


Advertising of Fashion Products in the U.S. and Europe: A Content Analysis."

1992 - Affirmative Action Faculty Development Grant, $500.

1989 - "Catalog Use among Air Travelers," UNT Small Grant $500.

1989 - With Tom Massey, Jr., "Melding Complementary Channels of Distribution to Support 
Traditional Direct Selling Efforts."  Direct Selling Foundation, $4,887.13.

1989 - "Catalog Shopping Behavior" Junior Faculty Research Grant $3,500.

1988 - "Patronage Behavior of Nonusers, Users, and Heavy Users of Catalogs for Clothing


 Purchases."  Sears $2,000.

1988 - "Patronage Behavior of Nonusers, Users, and Heavy Users of Catalogs for Clothing


 Purchases."  UNT Small Grant $1,000.

1988 - "Conformity to Fashion and Purchase Behavior."  UNT Small Grant $500.

1988 - "Consumer Intersource Patronage Behavior among Non-Users, Light Users, and Heavy


 Users of Mail Order Catalogs."  JC Penney $9,725. 

1988 – with Tom Massey, Jr. "Consumer Intersource Patronage Behavior among Nonusers,


 Light Users, and Heavy Users of Mail Order Catalogs."  Center for Marketing and Design, UNT 


$1,400.

1988 – with Tom Massey, Jr. "Consumer Intersource Patronage Behavior among Nonusers, 


Light Users, and Heavy Users of Mail Order Catalogs."  College of Business Administration,


 UNT $300.

1988 – with Tom Massey, Jr., "Perceived Dimensionality of Shopping Alternative Among


 Nonusers, Light Users and Heavy Users of Direct Response Shopping Modes."  UNT Faculty 


Research $1,500.

1988 – With Tom Massey, Jr., "Consumer Intersource Patronage Behavior among Nonusers, Light


 Users, and Heavy Users of Mail Order Catalogs."  University of Cincinnati Direct Marketing


 Policy Center, $1,000
Leadership Development Activities Attended
· Advanced Leadership Development in Higher Education Seminar, October 18-21, 2015, Toronto, Canada
· HERS Leadership Institute, July 20 – Aug. 1, 2014, Denver, CO.
· Leadership Training for Department Chairs, November 14-15, 2014, Orange, CA
· ACE Regional Women’s Leadership Forum, May 21-23, 2014, Houston, TX.
· 2014 Annual Academic Chairpersons Conference, Kansas State and IDEA Corporation, February 12-14.
 Jacksonville, FL. 
· Lessons for Aspiring Deans Seminar, AACSB, Phoenix Arizona, November 10-11, 2013

· Leadership Retreat on Student Success with Dr. Vincent Tinto, CSUSB, October 17, 2013, 8-11:30.
Awards and Honors
· Professor’s Fellowship, $1000, Direct/Interactive Marketing Professor’s Institute by the Direct Marketing Educational Foundation, August 2-4, 2000
· Fee Waiver, $1,495 to attend the Direct Marketing Association Convention, Washington, D.C., September 1989, San Francisco, October 1990, and Boston, MA, November 1991.
· Voted one of the Inland Empire's Successful Women by the Inland Empire Magazine, June, 1993.
· Direct Marketing Association of North Texas "Spark Plug" Award, 1990.
· Professor's Fellowship, $995, Direct Marketing Association's Basic Institute, Direct Marketing Educational Foundation, August 1988.
· Nominated as a Favorite University of North Texas (UNT) Mentor by the Metamorphosis Group, spring 1989.
· Voted one of the Outstanding Young Women of America, 1991; Who's Who in the South and

Southwest, 1992; Who's Who of Young Professionals of America, 1992; Dictionary of

International Biography, 22nd Edition; International Who's Who of Intellectuals, 1992; Who's

Who of Emerging Leaders in America, 1993-1994; Who's Who among Young American

 Professionals, 1992-1993; Who's Who in Media, 1996, Who's Who of Outstanding Teachers, 

1998; Who's Who in America 1999, 2000, 2001; Who’s Who of Outstanding Women 2000.

· Voted one of "The Up and Coming Business Professionals Under 40 in San Bernardino," by The San

 Bernardino Sun Newspaper, February 1992.

· Service Award from the School of Business and Public Administration, CSUSB, May 1994 - 1998
· Selected to participate in the Advertising Educational Foundation Visiting Professor Program for


1995.  Served as a Faculty Intern for Dailey & Associates Advertising Agency in


Los Angeles from July 31 through August 18, 1995.

· Inducted into the Beta Gamma Sigma National Scholastic Honor Society, 1997
· Dean's Award for Outstanding Service, CSUSB, 1996-1997.
· Department of Marketing Service Award, CSUSB 1995, 1996, 1997.
· Certificate of Special Recognition by the Coyote Student Athlete Council, 1997, 2013
· Voted one of Who's Who in Education, 1998  and Who's Who in Advertising, 1997 by the 


Inland Empire Business Journal
· Faculty Merit Awards in 1996 and 1999, California State University, San Bernardino
· Department of Marketing Research Award, 1999.
· Deans Award for Research, CBPA, 2000-2001.
· Recipient of Fulbright Senior Fellowship for a year of research and teaching in Romania (2002-2003)

· Recipient of Fulbright Specialist Award for International Marketing (2009)

· Recipient of Fulbright Specialist Award for Advertising (2005)
· Received three (3) Visiting Professorships with Alexander I. Cuza University, Iasi, Romania2006, 2008, and 2011 
· Recipient of a Fulbright Specialist Award for International Marketing, University of Bucharest, 2017
TEACHING

Accomplishments
· Developed and implemented first student retail laboratory (“The Store”) as a part of the merchandising curriculum with monetary and in-kind donations.

· Developed and implemented a shadow program with area businesses.

· Developed and implemented the Marketing Resource Facility with monetary and in-kind donations.

· Employed the Vector Program for Professional Selling and Sales Mgmt Courses.

· Introduced client-based projects in advertising and marketing courses with such companies as JC Penney, San Bernardino 66ers baseball team, American Express, and YMCA

· Participated in the General Motors Internship Program

· Participated in the AAF National Student Advertising Competition.  Teams placed 3rd -twice in the district competition.

· “Outstanding Faculty Advisor” Award at CSUSB, 2000

· Nominated for the 2000/01 and 2001/02 CSUSB Golden Apple Award

· Nominated for Outstanding Professor, CSUSB, 1998-1999, 2008-2009.
· Nominated for the J. H. Shelton Excellence in Teaching Award, University of North Texas, 1990.
· Facilitated study abroad experiences to Ireland and Costa Rica
Professional Development Activities Attended
· Workshop, “Introduction to Web 2.0 Technologies,” Teaching Resource Center, San Bernardino, CA. (June 21, 2010).
· Tutorial, “Web, online Teaching,” ODL, San Bernardino, CA  (March 1 – June 1, 2010)

· Workshop, “Accessibility and Instructional Materials,” On Line Learning, San Bernardino, CA (April 16, 2010)

· Diversity, Equity and Inclusion Workshop, CSUSB June 2016

· Principles of Program Design Workshop, CSUSB, September 2016

SERVICE
Editorial and Review Activities
Reviewer

Journal of Home Economics, spring 1988 to 1991, American Home Economics Association.

Southwestern Marketing Association competitive papers for association conference, 1988, 1989,

1990, 1991-1993.

American Home Economics Association competitive papers for association conference, 1989.

Academy of Marketing Science competitive papers for association conference, 1991.

Southwestern Small Business Institute competitive papers for association conference, 1992.

Small Business and Entrepreneurship Track, Western Decision Sciences 1992 Annual Conference, 
Reno, NV.

Midwest Marketing Association competitive papers for association conference, 1991, 1992.
Student Track, Southwest Decision Sciences Institute Annual Conference, March 1992, San


Antonio, TX.

Journal of Global Marketing, 1993.
"Self-Presentation and Consumer Interaction Styles," for the Journal of Business and Psychology.

"Retailing and Channels of Distribution Track," 1993 Academy of Business Administration


Conference, Las Vegas.
"Quality and Productivity Track," at the 1993 Decision Sciences Institute Annual Conference,


Washington, D.C.

"Innovative Innovation Education Track," at the 1993 Decision Sciences Institute Meeting in


Washington, D.C.
"Marketing Communications Track" of the Sixth Bi Annual World Marketing Congress, 1993,


Istanbul, Turkey.

Book Review, How to Create Interest-Evoking, Sales Inducing, Non-Irritating Advertising


by Walter Weir, (1994), Journal of the Academy of Marketing Science, 22(2), 186-187.
Book review, Consumer Behavior by William Wells and David Prensky, John Wiley & Sons,


Inc., 1994.
Competitive papers for the Association of Business Administration, 1994 National Conference,


Las Vegas, NV.

"Global Marketing" Track of the 1994 Academy of Business Administration International


Conference, London, England.

"Sales Management and Business-to-Business Marketing" Track for the 1994 Southwestern


Marketing Association.

Atlantic Marketing Association 1994 Annual Conference, Atlantic City, NJ.

"Demographics/Marketing Research/Consumer Behavior Track, 1995 Conference of the Association of 


Marketing Theory and Practice
Book Review, Ethical Issues in International Marketing, by Nejdet Delener, the Haworth


Press, 1995

"What Future for Generic Pharmaceutical Manufacturers?  Some Lessons From


Canada," for the Journal of Academy of Business Administration.

1995 International Management Development Association Conference

"Marketing Track,"1997 International Decision Sciences Conference, Sydney, Australia

"Marketing Track," 1998 Southwest Decision Sciences Institute

"International Business Track," 1999 Decision Sciences Institute Annual Meeting.

Journal of Business and Management, 1999 
Journal of Promotion Management, 2003 to 2008 Editorial Review Board

Review of Economic and Business Studies, Alexandru I. Cuza University, Iasi, RO, Editorial Review Board – 2011 to present.
Journal of Fashion Marketing and Management, 2009-2010

Management Research News, 2009

Marketing Educators’ Association Conference, 2009

Annals of the Association of Management Science

UNIVERSITY COMMITTES & COUNCILS
1989 to 1991


Honors Day Committee, University of North Texas 

1988 



Retail Studies Committee, University of North Texas
1989


 
Accreditation Representative for Workman Junior High, Southern 






Association Visiting Team, UNT
1990



Centennial Capital Campaign Committee, UNT
1995-1996


Strategic Planning Committee - Enrollment, CSUSB
1996-1997


Housing Task Force Sub- Committee – 1996-1997.  Conducted study 




           “Parental Attitudes Towards On Campus Housing,” CSUSB.

1997



Search Committee for Executive Director of Development, CSUSB
1998-1999


Conducted Study for University Provost regarding “Factors Influencing 





Registration at CSUSB.”
1999-2000


Search Committee for Director of Corporate Foundations Relations 
2002



Search Committee for Director of Public Affairs, CSUSB

2003



Search Committee for Dean of the Library, CSUSB
2001-2009


University Evaluation Committee, Chair 2008 – 2009.
2003-2005


Faculty Advisory Board, Office of Technology Transfer 







&Commercialization, CSUSB.

2012 - 2013


Social Media Committee, CSUSB 
2014-2015


50th Anniversary Executive Committee
2014-2015


Working Group (University Strategic Planning Committee)





 Brand Identity

2015-2017


Co-Chair Identity Task Force

2016



Provost Search Committee

2015  



Faculty Advising Steering Committee

COLLEGE AND DEPARTMENT COMMITTEES & COUNCILS
2016- present


CBPA Strategic Planning Committee, Chair

2011-2012


Assurance of Learning Committee
2012-2013


MBA Task Force
2010



Dean’s Search Committee
2003- 2012


College Graduate Committee


2008



Dean’s Evaluation Committee

1998 - 2001


College AACSB Reaccreditation Committee

1997 - 1999


Department Scholarship/Student Awards Committee
2012



College Evaluation Committee
1997



College Assoc. Dean & MBA Director Review Committee
1996, 2008, 2011

Department Evaluation Committee
2007- 2010


Department Leaves Committee
1996 -1997, 2007

Department Recruiting Committee

1993 - 1996


College Library Committee

1995 – 2010


College Marketing Committee
1997 - 2000


College of Business Scholarship Committee, CSUSB
1993-96, 98-2001

Faculty advisor, American Marketing Association CSUSB
1993 - 2000


Department Career Development Center Liaison, CSUSB

1992 - 2000


Department Curriculum Committee, CSUSB

1991 - 1992


College of Business Curriculum Committee, CSUSB

1991 - 1992   


Chair, Department of Marketing Curriculum Committee, CSUSB

1991 - 1992


Faculty Co-Advisor, American Marketing Association, CSUSB

1989 - 1991


Undergraduate Committee, UNT

1988 - 1989


Graduate Committee, UNT

1989 - 1991


Graduate Committee, Member, UNT

1988 - 1989


Special Events Committee, Member, UNT

1988 - 1988


Fashion Merchandising Program Brochure Development, UNT

1988



United Way Representative, UN
PROFESSIONAL SERVICE

Panel Moderator
"Direct Marketing: Today’s Decisions, Tomorrow's Insights," Direct Marketing Association of North 
Texas 9th Annual Conference, Dallas, TX, February 1989.
"Direct Marketing: Current Trends Future Directions," Southwest Marketing Association Conference, 
March 1989, New Orleans.

"Advancing the Field: Theory in Direct Marketing," Southwest Marketing Association Conference, 
March 1990, Dallas, TX.

"Direct Marketing: Opportunities Galore," Direct Marketing Association of North Texas, February 1990, 
Dallas, TX.
Panelist
"What Skills and Experience will be needed for Direct Marketing Career in the 90's?" 1991 
Chicago/Midwest Direct Marketing Days, February 6 & 7, Chicago, IL.
"Marketing is Everyone’s Business," 1997, Western Marketing Educator's Association, 


Scottsdale, AZ, April 18.

Session Chair
"Models and Theory in Personal Selling," Southwest Marketing Association Conference, March 1990, 
Dallas, TX.

"Retail Considerations and Service Theory," Southwest Marketing Association, March 1989, New 
Orleans.

Direct Marketing Educator's Conference, November 3, 1991, Boston, MA.

"Healthy Distribution Channels and Retailers," 1994 Academy of Business Administration Conference, 
February 22-27, Las Vegas, NV.

"Gaining Analytical Strength through Cross-Country Research Design, American Marketing


Association Summer Educator's Conference, August 7-9, 1994, San Francisco, CA.

"Current Issues in European Marketing and the European Union," 1995 World Marketing


Congress, July 6-11, Melbourne, Australia
Innovative Education Issues, 2000 Western Decision Sciences Conference April 18-22, Maui, 


Hawaii.

Internet Marketing/Ecommerce, Works in Progress, 2001 World Marketing Congress, Cardiff, 


Wales, June 28-July1
Globalization in Higher Education, Session A, University of Alexander I. Cuza, Iasi, RO, 2007
Discussant
"Issues in Consumer Services Marketing," Southwest Marketing Association Conference, March 1990, 
Dallas, TX.

"Marketing Research Potpourri," Southern Marketing Association Conference, November, 1991,


Atlanta, GA.
Southwestern Small Business Institute, March 1992, San Antonio, TX.
Small Business and Entrepreneurship Track, Western Decision Sciences Institute Annual


Conference, March 1992, Reno, NV.

Direct Marketing Educator's Conference, Washington, D.C., September 1989.

"New Thoughts on Teaching Business Statistics," 23rd Annual Meeting, Decision Sciences Institute, 

November 22-25, 1992, San Francisco, CA.

 "New Thoughts on Teaching Business Statistics," 23rd Annual Meeting, Decision Sciences Institute, 


November 22-25, 1992, San Francisco, CA.
"A Collaborative Model for Securing Funding From the U.S. Department of Education's

Undergraduate International Studies and Foreign Languages Program," Global Marketing Track,


Western Decision Science Meeting, Maui, Hawaii, March 29 - April 1, 1994. 
"Standardization of Adaptation of Market Pricing: An Eclectic Framework for Multinational


Corporate Decision Making", American Marketing Association Summer Educator's Conference,


August 7-9, 1994, San Francisco, CA.

"Managing the Multinational Salesforce - Cross Cultural Exchange in the Dyad," American


Marketing Association Summer Educator's Conference, August 7-9, 1994, San Francisco, CA.
"Determinants of Global Brand Image," American Marketing Association Summer Educator's


Conference, August 7-9, 1994, San Francisco, CA.
"How Small Business Competes with a Retailing Giant," Western Decision Sciences Annual


Conference, April 6-11, 1999 Puerto Vallarta.

"Poor Planning and Marketing Causes Small Business Bankruptcy," Western Decision Sciences


Annual Conference, April 6-11, 1999 Puerto Vallarta
"The Best Five Hundred Dollars per Minute I Have Ever Spent," Western Decision Sciences


Annual Conference, April 6-11, 1999 Puerto Vallarta
Track Chair
"Marketing Education and Marketing Professorate," 1995 National Conference of the Academy of 
Business Administration, February 28 - March 5, 1995, Reno, NV.

"Business to Minorities/Women and Ethnic Issues," for the academy of Business Administration Global 
Business Trends Conference, Cancun, MX. December 16-21, 1994.
"Business to Minorities/Women and Ethnic Issues," for the Academy of Business Administration


Global Business Trends Conference, Aruba, December 17-22, 1995
"Developments in Marketing Research," Institute of Business Administration and Technology


1997 International Conference, London, England, July 9-14, 1997

"Multicultural Business Issues," Institute of Business Administration and Technology 1998


International Conference, Toronto, CA, July 8-11.
Facilitator
"Rating Your Company's Performance: How Do You Measure Up," Direct Marketing Association 
Convention, October 28-31, 1990, San Francisco, CA.
Professional Activities:
Membership in Professional Organizations and Advisory Boards:
American Advertising Federation – Inland Empire Chapter 1991 to present

Board of Directors, Direct Selling Education Foundation 1999 to June 2002

Board of Directors, Chair, Asian American Resource Center, San Bernardino, CA 1998 - present

Association for Excellence in Sales and Marketing Board, Vector Marketing 1998 – 2000

San Bernardino Valley College, Graphic Design/Web and Multimedia Advisory board, 2009 to 2016
Art Institute San Bernardino Advisory Board, 2009-2012.

Board of Directors, Coyote Athletic Association, 1997-1998

Beta Gamma Sigma National Scholastic Honor Society
Offices and Committee Assignments in Professional Organizations:


Nominating Committee Chair, 1988, American Home Economics Association.

Board of Directors, Chair of Student Professor Relations, 1988-1991, Direct Marketing Association of 
North Texas.  Initiated internship program and responsible for endowing a scholarship to the University 
of North Texas.  Initiated student programs and educational sessions at annual regional conference.  
Initiated Speaker’s Bureau and resource library for Universities and High Schools

Program Chair, 1990-1991, Director Marketing Association of North Texas.  Recruited speakers.

Board of Directors, University Liaison, 1991-1992, Direct Marketing Club of Southern California.



Committee member, 1991-1992, Theory and Research Committee, International Textiles and Apparel 
Assn.

Board of Directors, Collegiate Relations Chair, Vice President, President Elect, President (2) and Past 
President, American Advertising Federation- Inland Empire Chapter 1994- 1997, 2007 – 2011.  Initiated 
internship program and educational programs for high schools and universities.  Initiated annual 
scholarship program for Community Colleges and Universities in the Inland Empire.  Took the club 
from being in the red financially to being in the black through implementation of first media auction 
which raised $8,000 for the club.  Through effective programs and events raised membership from 29 to 
110 in a one year period.  During my tenure as president the club won third place nationally for 
Advertising Education.  During the second media auction the event raised $10,000.

PUBLIC AND COMMUNITY SERVICE

Board of Directors, San Bernardino Symphony, Marketing and Fundraising Chair, 2016 – present


Committee Member Redlands Passenger Railroad Project (RPRP), Branding, 2016

Consultant, City of San Bernardino, marketing for business, 2016

Guest Speaker/Workshop Leader/Seminar Instructor

Given hundreds of presentations on Image Marketing, Marketing, International Marketing and
Advertising.
Media Guest
“Power Dressing,” Richardson Cable TV Station Talk Show, July 15, 1988, May 14, 1990, July 8, 1991
"Power Dressing" Oasis Radio Station, Dallas, 1990.

"Power Dressing," WFAA-TV, Weekend Journal, Channel 8, Dallas, TX, July 1990.

"Power Dressing," KDFW-TV Channel 4, Dallas, TX, June 1991.

"Power Dressing," KMBC-TV, Kansas City, MO, February 1991.

“Power Dressing,” Arlington Cable TV, April 28, July 16, 1990.
Public Affairs, California State University, San Bernardino, Education Roundtable, KCSB-TV with


 Cindy Pringle, February 1994, 1998, May 12, 1999, May 10, 2000"Getting Jobs."

Inland Empire Business Journal Radio Program, KCKC Radio Station, February 24, 1992, "Self 
Marketing."
Cited in the Dallas Times Herald, "Blind Date," June 1988.

Cited in the Dallas Times Herald, "Moving Up," March 1990.

Cited in Arlington Citizen Journal, "Three Experts Tell How to Dress For Success," May 20, 1990.

Cited in Riverside Press Enterprise, San Bernardino Sun, Daily Bulletin, Business Press, 

Investor’s Business Daily, Business Week, Los Angeles Times, regarding retailing, fashion, and advertising related topics, 1991 to present.

Cited in Outerwear Magazine, “Fur Retailing trends,” June 1992.
Have been on hundreds of radio and TV programs throughout the US and abroad regarding, Power 
Dressing, Your Executive Image, and I Don’t Wear A Suit from 1989 to present.

Consulting
Stress Control Systems, 1989, Richardson, TX (Image Marketing)

Abbott Laboratories, 1989, Irving, TX (Image Marketing)

Professional Development Institute, UNT, 1989, Denton, TX (Image Marketing)
Baker, Mills, & Glast Law Firm, 1989, Dallas, TX (Image Marketing)

Kiki Kosh Associates, October 1989, Dallas, TX (Image Marketing)

Ramada Renaissance, May 1990, Richardson, TX (Image Marketing)

Worthington Hotel, July & August 1990, Ft. Worth, TX (Image Marketing)

Northern Telecom, July 1990, Irving, TX (Image Marketing)

Sally Beauty Supply International, October 8, 1990, Dallas, TX (Image Marketing)
Yellow Freight Systems, July 1991, Irving, TX (Image Marketing)

Texas Instruments, April 1991, Denton, TX (Image Marketing)

Progressive Concepts, June 1991, Ft. Worth, TX (Image Marketing)

Loma Linda Community Hospital, December 1991 to June 1992, Loma Linda, CA (Image marketing)

Norton Air Force Base, CA: February 17, 1993.  (Image marketing)

Los Angeles Air Force Base, CA: November 30, 1993 (Image marketing)

First National Bank of New Mexico, 1996 (Image Marketing)

Expert witness, Federal Trade Commission vs. US Hotline, February to September 1994.  Case

 involved B2C telemarketing sales and deceptive advertising (Advertising, Direct Marketing)
The Collagery, Newbury Park, CA (Advertising)

Accountants Overload, Los Angeles, CA (Image Marketing) 1994

Travellife Magazine, Makeover of a Travel Agency, (Image Marketing) 1998-1999

Arrowhead Credit Union, San Bernardino, CA, (Image Marketing), 1999

Riverside County Credit Unions, (Image Marketing) 1999

Valley Bank, Moreno Valley, CA 2001, (Advertising)
Enchanted Unicorn, Redlands, CA (Marketing), 2007

Abbott Laboratories, IL 2007, (Image Marketing)
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